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PMCA Cannabis in Confections & Snacks Science Symposium 
Market Panel Q&A 
 
Brian Sterling, SCS Consulting 
 

 
1. The increase in “neither agree nor disagree” has been hypothesized by research academics 

to be caused by information overload from conflicting sources. The respondent is really 
saying, “I need more time to think.” What has been the nature of cannabis and infused 
foods per information in Canada? 
In Canada during 2017-18 and the lead-up to legalization, a significant interest in edibles was 
expressed through our surveys. Typically, 30 to 40 percent of respondents said they intended to 
try edibles. This was one reason why edible products were amended to the original bill in 2017. 
Once cannabis was legalized, we have observed a decrease in this expression of interest. The last 
survey found only about one quarter of respondents intended to try edibles. This was before 
edibles became legally available in December 2019. 

 
2. If consumer interest in legal edibles drops, why is market forecast to grow aggressively? 

Wishful thinking and inexperience on the part of the cannabis industry. The forecast for edibles 
sales has dropped substantially over the last six months as US states where cannabis is legal for 
adult use gain more data and experience with consumer demands and wants. 

 
3. Market segments – confectionery includes baked sweets?  

Typically, baked goods are reported in their own separate market segment from confections. 
 

4. How did CA manufacturers finance their operations? 
Many of the largest cannabis producers in Canada financed operations through private equity 
and debt vehicles. A few large Canadian banks did provide funding, as did some large 
corporations seeking to enter into cannabis. But the big banks and institutional lenders have 
largely stayed on the sidelines, which turned out to be a prescient move. Stock prices for many 
cannabis firms tanked during 2019 and are only just now beginning to recover. We are now 
seeing many firms retrench and cut away at costs in order to regain some profitability. 

 
5. Do you foresee a consolidation in the edibles producers similar to what we have seen in 

confection manufacturers, or do you see edibles as more of a niche industry?  
The short answer is, yes. However, since the edibles segment is still relatively small, I do not 
expect to see large merger moves during 2020. 
 

6. Is cannabis research authorized in Canada?  
Yes, it is. There are several universities already conducting research and clinical studies. 
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7. Briefly, what happened with the initial introduction in Canada in terms of price and 

accessibility? 
After the introduction of legal cannabis, the gap in pricing between legal and “legacy” products 
(black market) started to grow rapidly. Statistics Canada keeps track of legal pricing across the 
nation as well as uses a crowdsource website to track prices for illegal products. The latest 
report (December 2019) showed an average price of cannabis flower in Canada from the illicit 
market was $5.73 per gram, while the legal market was $10.30 (80% higher). 

Accessibility has been an ongoing concern in nearly every province, with the possible exception 
of Alberta.  For example, in Ontario there are over 13 million people being served by fewer than 
50 physical stores. Websites are available in every province; however, consumers are clearly 
showing a preference for retail stores or simply sticking with their existing (illegal) sources. For 
both these reasons, the illegal market continues to dominate (over 60%) the purchases of 
cannabis in Canada. 

 
8. Is there an impact of sugar present in sweets on efficacy of CBD or THC? Why are sweets 

preferred in large ration over savory foods – taste, efficacy? 
Sweets are by far the most popular edible in many markets. Mostly this is explained by the 
sweetness covering the flavor(s) of cannabis ingredients. Also, confections are culturally seen as 
a treat or indulgence, which fits with many people’s perception of cannabis. There are no studies 
as yet to prove that sugar affects the speed, length or efficacy of cannabinoids. Anecdotally, 
experienced cannabis users will say that water and/or sugar will mitigate some psychoactive 
effects from THC; but there is no clinical evidence. 

 
9. Why are gummies so popular?  

Simple to make, shelf-stable, easily and discretely ingested and specific dosing can be dispersed 
in the matrix of large-scale operations with proper mixing. 

 
10. How does one determine the efficacy of the edible? 

That’s a question for Lawrence Blume. It’s complicated, but individual physiology. 

 
11. Coffee and THC? Why? 

Why not? We have caffeine in our beverages for the same reasons some people like 
cannabinoids in their beverages. It is a matter of taste and the effects on us.   

 
12. How is the industry funding/conducting research to enhance our understanding on health 

effects? Universities cannot currently engage in this research due to potential federal 
funding implications.  
This was answered above, and Canadian universities all have the ability and funding to study 
cannabis. 
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13. What is the difference between hemp and marijuana? 

Both hemp and marijuana come from the same cannabis sativa plant. Their names are what we 
call “folk taxonomy” – in other words, these are not formal, scientific names. Hemp is a name 
that was selected by Congress back in the 1930s to designate cannabis sativa that contains less 
than 0.3 percent tetrahydrocannabinol (THC) by weight. Anything above that was termed 
“marijuana”.  

There is a whole history behind why “marijuana” was picked as the name for the intoxicating 
type of cannabis; it is not a particularly elevating story about human paranoia and is bundled up 
in the entire prohibition mindset of the early 20th century. 

It is simplest to say that both hemp and marijuana are cannabis. The molecules of THC and CBD 
(and all others in the plant) are identical, regardless of which plant they came from or what 

name you give the plant. 
 

14. Has there been a similar study done in CA like Canada to compare consumer perception 

after legalization? 
I am not aware of a specific study, but BDS Analytics does track the acceptance levels of 
consumers toward cannabis and it reports these numbers at least a couple of times per year. 

 


